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ÜŔřƦ ƜƟĹƦĹŸƯđƯřƂŸ ĭƂŸƯđřŸƦ ƦƷŶŶđƟǖ řŸŌƂƟŶđƯřƂŸ đĬƂƷƯ [ZÈÜ ÈƷĬŭřĭ <ƂŶƜđŸǖ yřŶřƯĹĳ ɲʄ[ZÈÜʅ ƂƟ ʄƯŔĹ <ƂŶƜđŸǖʅɳ đŸĳ řƯƦ ƦƷĬƦřĳřđƟřes ɲŧƂřŸƯŭǖ ƯŔĹ ʄ[ZÈÜ [ƟƂƷƜʅɳ đƦ đƯ 
31 March 2026 and, unless stated otherwise. The information does not purport to be complete or comprehensive.  

This presentation contains forward-ŭƂƂŪřŸō ƦƯđƯĹŶĹŸƯƦ ƯŔđƯ Ŷđǖ ĬĹ řĳĹŸƯřŌřĹĳ Ĭǖ ƷƦĹ ƂŌ ǐƂƟĳƦ ƦƷĭŔ đƦ ʄđŸƯřĭřƜđƯĹƦɢʅ ʄŔƂƜĹƦɢʅ ʄĹǕƜĹĭƯƦɢʅ ʄĹƦƯřŶđƯĹƦɢʅ ʄřŸƯĹŸĳƦɢʅ 
ʄƜƟƂŧĹĭƯƦɢʅ ʄƜŭđŸƦɢʅ ʄƜƟĹĳřĭƯƦɢʅ ʄƜƟƂŧĹĭƯƦɢʅ ʄđřŶƦʅ ƂƟ ƂƯŔĹƟ ƦřŶřŭđƟ ĹǕƜƟĹƦƦřƂŸƦ ƯŔđƯ đƟĹ ƷƦĹĳ ƯƂ řĳĹŸƯřŌǖ ƦƷĭŔ ƦƯđƯĹŶĹŸƯƦɡ Zorward-looking statements are based on certain 
assumptions and expectations of future events. No guarantee nor assurance is made that these assumptions and expectations areaccurate or will be realized. Such 
forward-looking statements should be considered with caution, since actual results may differ materially from those expressed orimplied by such statements. Among the 
factors that may cause actual results and experiences to differ from anticipated results and expectations expressed in such forward-looking statements are the following: (i) 
the effect of, or changes in, general economic conditions of Thailand and other major trading countries such as GDP growth rate, interest rate, foreign exchange rate, 
import/export restriction, labor wage, and unemployment rate; (ii) fluctuations in cost and availability of inputs and raw materials, such as feed grains (including corn and 
soybean meal); (iii) market conditions for finished products, including competition from other global and domestic food processors, changes in domestic and international 
demand of chicken products and alternative protein products, supply and pricing of competing products and alternative proteins, and changes in consumer preference and 
diets; (iv) outbreak of a livestock disease such as avian influenza (AI), which could have an adverse effect on livestock we own, the availability of livestock we purchase, 
consumer perception of certain protein products or our ability to access certain domestic and foreign markets; (v) issues related to food safety, including costs resulting 
from product recalls, regulatory compliance and any related claims or litigation; (vi) impacts on our operations caused by factors and forces beyond our control, such as 
political uncertainty, changes in government and public policy, riot, natural disasters, fire, flood, bioterrorism, pandemicsor extreme weather; (vii) compliance with and 
changes to regulations and laws (both domestic and foreign), including changes in accounting standards, tax laws, environmental laws, agricultural laws and occupational, 
ŔĹđŭƯŔ đŸĳ ƦđŌĹƯǖ ŭđǐƦɡ đŸĳ ɲǏřřřɳ ƯŔƂƦĹ ŌđĭƯƂƟƦ ŭřƦƯĹĳ ƷŸĳĹƟ ʄËřƦŪ ZđĭƯƂƟƦʅ řŸĭŭƷĳĹĳ řŸ ƂƷƟ !ŸŸƷđŭ ËĹƜƂƟƯ ƂƟ ȴȵ-1 Report for the period ended 31 March 2026. However, 
factors that may affect the performance are not limited to those listed above. The Company undertakes no obligation to publicly update, amend, modify or revise any 
forward-looking statements, on the basis of any subsequent developments, new information, future events or otherwise. 

The information in this presentation were obtained from various external sources which has not verified through any independent source. No representation or warranty, 
either express or implied, is made regarding the accuracy, completeness, correctness, reliability, or scope of the information and disclaim all responsibility and liability for 
the information (including, without limitation, liability for negligence). 

This presentation is provided for the sole purpose of enhancing understanding of the Company and should not be construed as alegal, tax or investment recommendation 
or any other type of advice.

The Company does not provide any representation, warranty, endorsement, or acceptance, about opinion or statement of any analysts or other third parties; or the use of 
any such opinion, or statement of any analysts or other third parties.

Disclaimer

Analyst Meeting No. 2/2026  |  14 MAY 2026  |  page2



3

Å GFPT Profile

Å 1Q2026 Financial Results

Å Broiler Industry Outlook

Å 2026 Guidance

Å Q&A

Å Appendix:

ï Key Statistics

Agenda

Analyst Meeting No. 2/2026  |  14 MAY 2026  |  page



Å GFPT Public Company Limited (TB:GFPT), founded in 1981 with headquarters in Bangkok, Thailand, 
řƦ ƂŸĹ ƂŌ ÜŔđřŭđŸĳʇƦ ĭŔřĭŪĹŸ ƜƟƂĭĹƦƦƂƟƦ đŸĳ ŶđƟŪĹƯĹƟƦɡ

Å We are specialized in fully vertical integrated chicken production starting from feed mill, grandparent breeder farm, 
parent breeder farm, broiler farm, chicken processing plant, and further processing plant.  

Å GFPT provides products and services to customers throughout Thailand and international markets.  

Å As a fully integrated chicken production, GFPT Group has developed and optimized to drive its business operations to 
be a responsible food producer with sustainability.

About GFPT
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Sustainable Business Operations

GFPTis committed to being a trusted and responsible food
producer, delivering high-quality, nutritious chicken
products through a fully integrated, sustainable, and
ethical production process. Weintegrate the Triple Bottom
Line (TBL) framework to create balance between People,
Planet, and Profit, while embedding Environmental, Social,
and Governance (ESG)principles into all aspects of our
operations.

GFPToperates with transparency and fairness, upholding
the highest standards in food safety, animal welfare, and
resource efficiency, while actively working to reduce
environmental impact and greenhouse gas emissions. We
prioritize community development and employee well-
being through fair labor practices and inclusive social
growth.

GFPTremains dedicated to sustainable business growth,
creating "Ripplesof Goodness"that generate positive value
for the world and future generations.

Targets

By 2050
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To be a Globally Trusted Chicken Producer

Our Missions

Integrity & Transparency3
Build trust through integrity, 
transparency and traceability across 
the value chain.

Partnership & Shared Growth4
Co-create value with customers, 
partners and communities for shared 
growth.

Positive Impact on 
Society & Ecosystems

5

Reduce environmental impacts and 
contribute positively to society and 
ecosystems.

Excellence in Quality & 
Food Safety

1

Deliver consistent quality and food 
safety to global standards.

Ethics & Responsibility2
Operate ethically and responsibly, with 
strong animal welfare and compliance.

Guiding Principles

Delivering safe, high-quality and traceable chicken products through a fully integrated, 
internationally certified value chain.
Upholding animal welfare and sustainability for long-term value creation.
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GFPT supported Sustainable Development Goals (SDGs) which was incorporated in the Company's objectives and operations.

Sustainability Development

Environment

The Company is dedicated to promoting the efficient, appropriate, and beneficial use of resources, 
aiming to minimize environmental impact and mitigate global climate change. Our approach 
encompasses comprehensive water management, energy conservation, and effective pollution and 
waste management strategies.

Society

The Company adheres to the principles of human rights in all its business operations. Therefore, we 
emphasize the importance of treating all stakeholder groups fairly, which includes equitable 
treatment of employees, developing their competencies and potential, providing fair compensation 
and benefits, enhancing the quality of life for people with disabilities, and contributing to the 
development of communities and society.

Economics and Governance

The Company recognizes the importance of good governance; our commitment is evident through 
the comprehensive traceability systems, allowing us to track our products back at every stage 
before they reach our customers. This ensures that the Company's processed chicken products meet 
the highest standards of quality, food safety, and environmental stewardship across the entire food 
chain.
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GFPT Awards & Achievement
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GFPT at a Glance
Symbol GFPT   

SET100 / SET100FF / SETESG 

Industry / Sector Agro & Food Industry / Agribusiness

2025 CG Score
SET ESG Ratings  
Anti ɼCorruption
AGM Checklist

Excellent [90 ɼ100 CG Report Score]
AA
Certified to be a member of CAC
100 Score

Closed Price 
Average Price 
52-week High/Low 

THB 9.15 pershare (30/04/2026) 
THB 9.66 per share (1Q2026)
11.00 / 8.25

Share Outstanding 1,253.82 million share @ 1 Baht per share 
(8,665 shareholders as of March 5, 2026)

Market Cap. THB 11.47 billion

% Free Float 65.36% 

% Foreign 
Shareholder

9.90%  
[Limit 49.00%]

Dividend Policy

Not more than 50% of net profit of Company's 
separated financial statement after 
deductions of any reserved portion required by 
law or the Company (with additional 
conditions)

Top 5 Shareholders
1) Sirimongkolkasem Family

2) THAI NVDR CO., LTD.

3) Nichirei Foods Inc.

4) Mr. AnuchaKittanamongkolchai

5) Ms. WonngarmKittanamongkolchai

March 5, 2026

Shareholding Structure
as of March 5, 2026

49.9%

4.6%

4.5%

4.3%

3.2%

Source: https://www.set.or.th/th/market/product/stock/quote/GFPT/factsheet 9Analyst Meeting No. 2/2026  |  14 MAY 2026  |  page

https://www.set.or.th/th/market/product/stock/quote/GFPT/factsheet


2 Joint Ventures

FKT | 99.99%
Krungthai Farm Co., Ltd.
Breeder Farm (PS Farm)

McKey | 49.00%
McKey Food Services (Thailand) Ltd.
Frozen Processed Food

GFN | 49.00%
GFPT Nichirei (Thailand) Co., Ltd.
Chicken Evisceration and Processed Food

GP | 99.99%
GP Breeding Co., Ltd.
Primary Breeder Farm (GP Farm)

MKS | 99.99%
M.K.S. Farm Co., Ltd.
Broiler Farm

GFF | 99.99%
GF Foods Co., Ltd.
Processed Food

GFPT
GFPT Public Company Limited
Chicken Evisceration and Processed Food

5 Subsidiaries

Keystone Foods Inc. [51%]

Nichirei Foods Inc. [51%]

Group Structure

KT | 98.34%
Krungthai Food PCL.
Feed Mill and Breeder Farm
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Fully Vertical Integrated Chicken Production
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Become a Fully Vertical 
Integration

JV Partnership & Extended Integration & 
Cook Product

Organic Growth with Capacity Expansion for the whole chain 

99.99% in GFF
(Sausage plant) 

99.99% in FKT
(Breeder farm) 

99.99% in MKS
(Broiler farm)

65.00% in KT
(Feed mill)

1990 1991

GFPTInitially established

1981
GFPT: Stock split from THB 
10 to THB 1 per share

2010

99.99% in GP
(GP farm)

FKT: Breeder farm 
expansion 49% in McKey 

(Further plant)
KT2: New feed mill 
in Chonburi

GP: Grandparent 
farm expansion 

1993 2003 2008 2016

49% in GFN(chicken primary 
plant and further plant)

GFF: Sausage    
capacity expansion

GFPT: Further processing  
capacity expansion  

MKS:Broiler farm 
expansion

FKT: Breeder farm 
expansionMcKey: New further 

processing plant 
(2nd Plant)

2017
2018

2021

2019

GFPTListed in SET

1992

McKey: New further processing 
plant (3rd Plant)

2022

GFPT 45 Years History

GFN:Further Plant 
Expansion
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Water Reservoir

Broiler Farm

New Poultry Processing Plant @ Thung Kwang

Dormitory Project

Å GFPT Slaughter House

Future Project*

New slaughter house capacity at 
150,000 birds per day

Å GFPT Broiler Farm
Raising capacity to reach 340,000 
birds per day

Å GFPT Further 
Processing Plant 

Cooked product for export 
capacity at 30,000 MT per year

Noted: The expansion plan and investment budget can be adjusted depending on change in market condition and future competition. 

Strategic Expansion & Business Growth
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DOC Live Broiler

[Grandparent farm, Breeder Farm, Broiler farm]

Cage Free Eggs Animal Feed  [Pig, Layer Hen, Duck, Cow, etc.]

Fish Feed

Shrimp Feed

Product

Processed Food  [Sausage, Smoke Sausage, Chicken Meatballs]   

Cooked Product  [Fully Cooked, Par-fried, Breaded, Steamed, Roasted]

Chicken Parts and Meat  [Bone-in, Boneless, Cut-up, Marinated] 
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Chicken 
Export
23%

Chicken 
Indirect 
Export
10%

Chicken 
Domestic

11%Processed 
Food 4%

Live 
Chicken

28%

DOC7%

Animal 
Feed6%

Fish Feed
3%

Shrimp Feed
8%

Revenue by ProductRevenue by Segment

3,231 MB
Feed
17%

6,739 MB
Farm
35%

8,870 MB
Food
48%

Revenue by Destination Revenue by Currency

Domestic
77%

Export
23%

THB
80%

USD
20%

15

FY202ȴConsolidated Revenue = THB 18.84 billion

18,840 

 -

 3,000

 6,000

 9,000

 12,000

 15,000

 18,000

2007200820092010201120122013201420152016201720182019202020212022202320242025

- 2%

FY2025 Snapshot

Analyst Meeting No. 2/2026  |  14 MAY 2026  |  page



Japan 
51%UK

26%

EU7%

SG 6%

ML 4% CH 4% Others3%

Source: Thai Broiler Processing Exporters Association
Note:     2025 Thai Broiler Production = 2,072 million birds/year  |  2025 Thai Broiler Export = 1,300,773 tons/year

GFPT GROUP Export 
by Destination

by Product Type

2 Thai Chicken 
Exporter

GFPT Group

153,740
Total Export Volume of Chicken 
of GFPT Group

tonnes 21,186
Export Volume of Raw Chicken

tonnes 132,554
Export Volume of Cooked Chicken

tonnes

6%12%
Raw
14%

Cooked
86%

'&04 'LIOJ CM 4B;CF;H>ŊM Ķć =BC=E?H ?RJILN?Lī QCNB *;J;H ;H> NB? 5+ F?;>CHA IOL CHN?LH;NCIH;F @IINJLCHNĪ

[GFPT | McKey | GFN]

[GFPT | McKey | GFN]
GFPT Group

Chicken Export
153,740 MT

Chicken Production
294,000 Birds per day

16

FY2025 Market Position

nd
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1Q2026
Financial Results
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1Q2026 Consolidated Revenue = THB 4.27 billion 1Q2026 Revenue Breakdown by Segment

Business Segment of
GFPT Group

1Q2026 1Q2025 Change

THB million % THB million % THB million %

Food (Chicken Processing) 1,905.45 44.65 2,218.52 47.71 (313.07) (14.11)

Farm 1,648.88 38.63 1,689.53 36.34 (40.65) (2.41)

Feed 713.51 16.72 741.42 15.95 (27.91) (3.76)

Total Sales 4,267.84 100.00 4,649.47 100.00 (381.63) (8.21) 

1Q2026 Financial Results
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